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RAN-2108002601040003
M.Com. (Marketing) (External) (Part-I) Examination March - 2026

Marketing-I (Marketing Management)$

Time: 3 Hours ] [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â-1.  Answer the following short questions :– 20

 a) Define Marketing.

  dpL$£qV$»N“u ìep¿ep Ap‘p¡.

 b) What is Market Segmentation?

  dpL$£V$ k¡Nd¡ÞV$¡i“ iy» R$¡?

 c) State two functions of marketing.

  dpL$£qV$»N“p b¡ L$pe® gMp¡.

 d) What is Product Mix?

  âp¡X$¼V$ rd¼k iy„ R$¡?

 e) Define Consumer Behaviour.

  N°plL$ hs®“ iy» R$¡?

 f) What is Branding?

  b°p[ÞX$»N iy» R$¡?

 g) Define Packaging.

  ‘¡L$¡rS>»N“u ìep¿ep Ap‘p¡.

 h) What is Marketing Environment?

  dpL$£qV$»N ‘ep®hfZ iy» R$¡?

 i) What is Target Market?

  V$pN£V$ dpL$£V$ iy» R$¡?

 j) Define Marketing Research.

  dpL$£qV$»N qfkQ®“u ìep¿ep Ap‘p¡.

â-2.  Explain the evolution of marketing concepts. 16

  dpL$£qV$»N L$p¡Þk¡àV$“p rhL$pk“¡ kdÅhp¡.
A’hp/OR
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  Explain features and importance of marketing.

  dpL$£qV$»N“p gnZp¡ A“¡ dlÐh kdÅhp¡.

â-3.  Explain factors influencing consumer behaviour. 16

  N°plL$ hs®““¡ Akf L$fsp OV$L$p¡ kdÅhp¡.
A’hp/OR

  Explain the consumer buying decision process.

  N°plL$ Mfuv$u r“Z®e âq¾$ep kdÅhp¡.

â-4.  Explain Product Life Cycle with diagram. 16

  âp¡X$¼V$ gpBa kpeL$g ApL©$rs kp’¡ kdÅhp¡.
A’hp/OR

  Explain new product development process.

  “hp âp¡X$¼V$“u rhL$pk âq¾$ep kdÅhp¡.

â-5.  Explain pricing methods. 16

  cph “½$u L$fhp“u ‘ÙrsAp¡ kdÅhp¡.
A’hp/OR

  Explain factors affecting pricing decisions.

  cph “½$u L$fhp ‘f Akf L$f“pfp OV$L$p¡ kdÅhp¡.

â-6.  Write Short Notes (Any 2 out of 4) :– 16

 1) Marketing Information System.

  dpL$£qV$»N dprlsu rkõV$d.

 2) Role of Advertising.

  Ål¡fps“u c|rdL$p.

 3) Types of Packaging.

  ‘¡L$¡rS>»N“p âL$pf.

 4) Rural Marketing.

  N°pçe dpL$£qV$»N.


