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Y« : / Instructions Seat No.:

(1)  GuRisd gaidd [av1al Garael ur 2iaed awdl, HE NN
Fill up strictly the above details on your answer book

Student’s Signature

u-1. Answer the following short questions :— 20

a)  Define Marketing.
Hi5[Zoredl carva il

b)  What is Market Segmentation?
HIS2 e g 897

C) State two functions of marketing.
wis[Eowel ol 51 duil.,

d) What is Product Mix?
Ulsse sy g 97

e)  Define Consumer Behaviour.
Ulss ddd g 97

f)  What is Branding?
Al g 87

g)  Define Packaging.
U5[6701ef] carva By

h)  What is Marketing Environment?
H5[2a1 yuiazgl g 87

1)  What is Target Market?
2112 W52 g 97

j)  Define Marketing Research.
52 Rl v vl

u-2. Explain the evolution of marketing concepts. 16
Hi5[E0L siesinedl [Asied uHondl.
w241/ OR
RAN-2108002601040003 ] [1] [PT.O. ]

P7085



u-3.

u-4.

u-3.

u-6.

)

2)

3)

4)

Explain features and importance of marketing.
HS[Zo1el dg1gll 244 Hecd uuondl.

Explain factors influencing consumer behaviour.
ALEs dcdelel 2AAR 52l 4251 AHoAl,

1241/ OR
Explain the consumer buying decision process.
s VRlEl (49l ulsur uuondl.

Explain Product Life Cycle with diagram.
YLgs2 @y AsE Asld 18 uHoadl.

w1241/ OR
Explain new product development process.
Aql Uigsedl (A5 ulsul unoadl.

Explain pricing methods.
A1 55l s2qledl weglazil wuoadl.

#1241/ OR
Explain factors affecting pricing decisions.
1A <455l 5291 UR LR SReARL 8251 UHoAdl.

Write Short Notes (Any 2 out of 4) :—
Marketing Information System.
Wwila Hiledl Rizen.

Role of Advertising.
Y REIEIRCIEET

Types of Packaging.
QECEETRITTES

Rural Marketing.
DI THAERTE
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